SIX “MUSTS” FOR SUCCESSFUL SCHOOL MARKETING
The single most important tool for a successful Catholic school marketer is “a nose for news!” Be aware of any/all opportunities to tell the story of your students and your school. There are the obvious ones (Catholic Schools Week events, Knights of Columbus Spelling Bee, students’ community service projects, etc.) But there are lots of other, less-obvious stories, too. Invite teachers, parents, and students to send you story ideas – i.e. Details about all the different things they’re doing (in school and out), awards they’ve won, trips they’re taking.
You can’t tell their stories if they don’t tell you their stories!
But good “material” is not enough.
You won’t get media coverage without the following tools:
· Digital Camera and Supplies – Keep it in the top drawer (batteries charged and memory card cleared), ready to use at a moment’s notice. Take pictures of everything – more than you think you’ll ever need. Focus on faces, close-up shots of just a few students (vs. group shots) – these are much more compelling in the newspaper. Print out your best shots for display on school bulletin boards.
· Template of Press Release – Have an electronic template ready with all school info and other boilerplate language already complete. Make sure the principal has approved the template.
· In-House Approval Process – Set this up before you actually need it. Time will be of the essence when you have an actual press release to get out, so clarify ahead of time who needs to see press releases and whose changes trump whose. Generally, the principal is the final (and sometimes only) reviewer. Ensure that all understand the need for urgent attention and review (i.e. Press releases generally can’t wait until tomorrow for approval).
· Media Contact List – Names and E-mail addresses of Managing Editors of newspapers, local TV stations; local listserv, etc. Include submission deadlines for each (i.e. Mondays at 1pm for weeklies, third Monday of the month for monthlies, etc.)
· School Directory – For quick access to correct spelling and grade of students and teachers. People will never forget (or forgive) if you misspell their names.
· “No Pictures” List – Ask parents to return permission form re: use of their children’s name and image in connection with school publicity; set deadline for return; keep handy a printout of the “no pictures” students.
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